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Nielsen

LOCAL CUSTOM ANALYSIS

BALTIMORE, MD DMA
METER ADJUSTED DATA

SPECIAL GEOGRAPHY / DAYPART ANALYSIS
ADDITIONAIL STATIONS

NOVEMBER 2002
278107/ 2002-83094 12/27/2002

PREPARED FOR
STATION WBEFF-TV

NIELSEN MEDIA RESEARCH IS A SUBSIDIARY OF VNU, INC. WHICH ALSO INCLUDES BP{ COMMUNICATIONS, INC., BILL COMMUNICATIONS, INC., SRDS AND VNU
MARKETING INFORMATION, INC. VNU, INC. IS ONE OF THE WORLD'S LEADING PUBLISHING AND INFORMATION COMPANIES.



NIELSEN MEDIA RESEARCH
ANNE ARUNDEL
METER ADJUSTED
BALTIMORE, MD
NOVEMBER 2002



NIELSEN MEDIA RESEARCH
ANNE ARUNDEL
METER ADJUSTED
BALTIMORE, MD
NOVEMBER 2002

ADULTS
HOUSEHOLDS 25-54
SUMS OF WGHT (000) 186 241
INTAB 191 227
R S R S
T PROJ H T PROJ H
G (000) R G (000) R
M-F 06:00p-08:00P
WBAL 4.47 8 8 1.01 5 7
WMAR 2.76 5 5 0.99 2 4
wJz 6.56 12 12 3.07 7 11
WBFF 3.00 6 6 2.91 7 i1
WNUV 0.53 1 1 0.62 1 2
WUTB 1.47 3 3 1.28 3 5
WJILA 3.09 6 6 0.74 2 3
WRC 1.64 3 3 0.88 2 3
WUSA 0.96 2 2 0.45 1 2
WITG 1.86 3 3 0.58 1 2
WBDC << << << << << <<
WDCA << << << << << <<
HUT/PUT 53.73 100 27.08 65
M-F 08:00pP~11:00P
WBAL 7.15 i3 11 3.63 9 10
WMAR 4.11 8 6 3.00 7 8
wWJz 7.56 14 12 4.66 11 12
WBFF 2.41 4 4 1.59 4 4
WNUV 1.32 2 2 0.98 2 2
WUTB 0.90 2 1 0.83 2 2
WJLA 2.75 5 4 1.63 4 4
WRC 2.70 5 4 2.10 5 5
WUSA 4.96 9 8 3.34 8 8
WITG 1.38 3 2 0.80 2 2
WBDC << << << << << <<
WDCA << << << << << <<
HUT/PUT 64 .55 120 39.65 96

<< BELOW .1 MINIMUM STANDARD.
COPYRIGHT 2002 NIELSEN MEDIA RESEARCH - PRINTED IN USA



NIELSEN MEDIA RESEARCH
ANNE ARUNDEL
METER ADJUSTED
BALTIMORE, MD
NOVEMBER 2002

ADULTS

HOUSEHOLDS 25-54

SUMS OF WGHT (000) 186 241

INTAB 191 227
R S R s
T PROJ H T PROJ H
G (000) R G (000) R

M-F 11:00p-11:30P

WBAL 5.97 11 i3 3.08 7 16
WMAR 3.42 6 7 1.60 4 8
wWJz 5.53 10 12 2.44 6 13
WBFF 1.85 3 4 0.42 1 2
WNUV << << << << << <<
WUTB 0.10 << << << << <<
WJLA 2.36 4 5 1.14 3 6
WRC 3.35 6 7 2.76 7 15
WUsSA 2.50 5 5 1.08 3 6
WITG 0.84 2 2 0.41 1 2
WBDC << << << << << <<
WDCA << << << << << <<

HUT/PUT 45.94 86 18.90 46

M-F 08:00P-10:00P

WBAL 6.79 13 10 3.97 10 ]
WMAR 3.56 7 5 2.68 6 6
WJZ 8.36 16 12 5.60 14 13
WBFF 2.78 5 4 2.18 5 5
WNUV 1.73 3 3 1.36 3 3
WUTB 1.12 2 2 0.97 2 2
WJILA 2.43 5 4 1.38 3 3
WRC 2.91 5 4 2.40 6 6
WUSA 4.73 9 7 3.11 8 7
WITG 1.08 2 2 0.78 2 2
WBDC << << << << << <<
WDCA << << << << << <<

HUT/PUT 67.30 125 42.40 102

<< BELOW .1 MINIMUM STANDARD.
COPYRIGHT 2002 NIELSEN MEDIA RESEARCH - PRINTED IN USA



SUMS OF WGHT (000)

INTAB

M~F 10:00P-11:00P

WBAL
WMAR
WJZ

WBFF
WNUV
WUTB
WJILA
WRC

WuUsa
WITG
WBDC
WDCA

HUT/PUT

<< BELOW

(8]
te]

.1 MINIMUM STANDARD.

NUNWOOKRUIULIJ

HOUSEHOLDS
186
191
R S
T PROJ H
G (000) R
88 15 13
23 10 9
96 11 10
65 3 3
48 1 1
47 1 1
39 6 6
28 4 4
41 10 9
01 4 3
<< << <<
<< << <<
06 110

w
P
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NIELSEN MEDIA RESEARCH
ANNE ARUNDEL
METER ADJUSTED
BALTIMORE, MD
NOVEMBER 2002

ADULTS
25-54
241
227
S
PROJ H
(000) R
86 9 11
64 9 11
76 7 8
42 1 1
22 1 1
55 1 2
13 5 6
50 4 4
80 9 11
84 2 2
<< << <<
<< << <<
14 82

COPYRIGHT 2002 NIELSEN MEDIA RESEARCH - PRINTED IN USA



NIELSEN MEDIA RESEARCH
HOWARD
METER ADJUSTED
BALTIMORE, MD
NOVEMBER 2002



NIELSEN MEDIA RESEARCH
HOWARD
METER ADJUSTED
BALTIMORE, MD
NOVEMBER 2002

ADULTS

HOUSEHOLDS 25-54

SUMS OF WGHT (000) 96 120

INTAB 97 113
R S R S
T PROJ H T PROJ H
G (000) R G (000) R

M-F 06:00pP-08:00P

WBAL 6.53 6 12 4.89 6 18
WMAR 3.13 3 6 1.25 1 5
WJZ 5.73 5 10 3.68 4 13
WBFF 2.42 2 4 1.43 2 5
WNUV 1.05 1 2 0.82 1 3
WUTB 1.20 1 2 0.41 << 2
WJLA 2.14 2 4 1.25 2 5
WRC 0.82 1 1 0.37 << 1
wWUsa 1.36 1 2 0.83 1 3
WITG 2.82 3 5 2.16 3 8
WBDC << << << << << <<
WDCA << << << << << <<

HUT/PUT 55.81 53 27.50 33

M-F 08:00pP-11:00P

WBAL 9.48 9 13 6.22 7 15
WMAR 4.04 4 6 2.19% 3 5
WJz 8.04 8 11 4.97 6 12
WBFF 2.33 2 3 1.23 1 3
WNUV 2.81 3 4 1.22 1 3
WUTB 1.54 1 2 0.35 << 1
WJLA 3.97 4 6 2.11 3 5
WRC 4.02 4 6 3.41 4 8
WUSA 3.43 3 5 2.44 3 6
WITG 2.43 2 3 1.89 2 4
WBDC << << << << << <<
WDCA << << << << << <<

HUT/PUT 70.23 67 42.65 51

<< BELOW .1 MINIMUM STANDARD.
COPYRIGHT 2002 NIELSEN MEDIA RESEARCH - PRINTED IN USA



NIELSEN MEDIA RESEARCH
HOWARD
METER ADJUSTED
BALTIMORE, MD
NOVEMBER 2002

ADULTS

HOUSEHOLDS 25-54

SUMS OF WGHT (000) 96 120

INTAB 97 113
R S R s
T PROJ H T PROJ H
G (000) R G (000) R

M-F 11:00p~-11:30P

WBAL 7.82 8 15 3.59 4 15
WMAR 3.35 3 6 0.97 1 4
WJZ 4.17 4 8 2.91 3 12
WBFF 0.45 << 1 0.28 << 1
WNUV 0.18 << << << << <<
WUTB << << << << << <<
WJILA 2.09 2 4 1.07 1 4
WRC 3.08 3 6 2.26 3 9
WUSA 4.29 4 8 0.92 1 4
WITG << << << << << <<
WBDC << << << << << <<
WDCA << << << << << <<

HUT/PUT 51.73 50 24.66 30

M~F 08:00P-10:00P

WBAL 9.32 S 13 6.34 8 14
WMAR 3.94 4 6 2.04 2 5
WJZ 8.31 8 12 5.91 7 13
WBFF 2.04 2 3 0.49 1 1
WNUV 4.04 4 6 1.82 2 4
WUTB 1.55 1 2 0.45 1 1
WJLA 3.63 3 5 1.77 2 4
WRC 3.81 4 5 3.53 4 8
wWuUsa 3.11 3 4 2.84 3 6
WITG 3.18 3 4 2.70 3 6
WBDC << << << << << <<
WDCA << << << << << <<

HUT/PUT 71.06 68 44.53 53

<< BELOW .1 MINIMUM STANDARD.
COPYRIGHT 2002 NIELSEN MEDIA RESEARCH - PRINTED IN USA



NIELSEN MEDIA RESEARCH
HOWARD
METER ADJUSTED
BALTIMORE, MD
NOVEMBER 2002

ADULTS

HOUSEHOLDS 25-54

SUMS OF WGHT (000) 96 120

INTAB 97 113
R S R S
T PROJ H T PROJ H
G (000) R G (000) R

M-F 10:00p-11:00P

WBAL 9.80 9 14 5.97 7 15
WMAR 4.24 4 6 2.50 3 6
WJz 7.49 7 11 3.09 4 8
WBFF 2.91 3 4 2.70 3 7
WNUV 0.37 << 1 << << <<
WUTB 1.51 1 2 0.17 << <<
WJLA 4.65 4 7 2.79 3 7
WRC 4.43 4 6 3.16 4 8
WUSA 4.08 4 6 1.65 2 4
WITG 0.91 1 1 0.27 << 1
WBDC << << << << << <<
WDCA << << << << << <<

HUT/PUT 68.57 66 38.89 47

<< BELOW .1 MINIMUM STANDARD.
COPYRIGHT 2002 NIELSEN MEDIA RESEARCH - PRINTED IN USA



WASHINGTON, D.C. TELEVISION STATIONS SERVING THE
BALTIMORE, MARYLAND DESIGNATED MARKET AREA

No. | Licensee or Other Attributable Party | Call Sign City, State Household
Rating/Share in
Baltimore
1. Allbritton Communications Co. WIJLA-TV Washington, 0.7/2
D.C.
2. The Detroit News, Inc. WUSA(TV) Washington, 0.6/2
D.C.
3, NBC Subsidiary (WRC-TV), Inc. WRC-TV Washington, 0.5/1
(NBC/GE) D.C.
4. Fox Television Stations, Inc. WTTG(TV) Washington, 0.5/1
D.C.
Total- 2.3 Household

Rating/6 Share

Source: Washington, DC stations being viewed in Baltimore, MD, Nielsen Media Research, all-day (9:00 a.m.—

midnight) Mon-Fri audience share, May 2002.




